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16x16 R (grid)
9x9, 45° #ZM 1% (diagonal grid)

N

{EF37% (use case) N

N
The logo without text, should only be used in contexts \\
where other CRNMC branding is present, like on a

presentation slide where the previous slides already contain A
the logo with type. Otherwise, the logo should always be \\
used with the CRNMC name. N

X FARS AT 28 EM CRNMC &= =HaEmE,
PN E R XA, SR LT/ EE & H X F RIS,
EEMSET T, FEHITIEES CRNMC ZHF—EA,.

REJLIAT 44 (logo geometry)

The logo was created using an 18x18 grid to ensure the
proper dimensions and spacing. To guarantee brand
integrity, the logo's ratio and spacing should never be
changed under any context.

e 8 18 X 18RRI RY, LA IRELR T A0 8] BR RV /A H
Mo NERIEG@REN—EUE, TICTEEFEIER T, ARSA A1)
R AR S B 2o




XN
STACKED LOGO
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1/4 —

1/4 —

A% (use case)

The vertically stacked logo should be the default logo, as it is
the most bold and recognizable without being too messy or
taking up too much space. It can be used on the first page
of slideshows and the menu bar of the website.

BHARSMAEARIMFESER, AVEREE B S TIR5, [

B A= BASARELE S A 2 =18l PTRT-£04T & DT LU i
RYSREBI=H,

FRAEJLIT4 4 (logo geometry)

The vertically stacked logo's spacing and dimensions should
remain consistent to maintain brand integrity and cohesion.
Never move the letters up, down, or to the side.

= EHESHINRSBIERA RS RS — 2, DA SahE Ry e 2R
Mg—1%E. V)70 £ N ERBE T &
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{E 3175 (use case)

e N A Y FAY Logo with horizontal text should be used in
“ ﬁl N E ) / \ n cases where the full company name is
‘ ] l ' needed without abbreviation, or when the

format requires a horizontal logo to remain
visually appealing.

‘ NINGBO CHUANGRUN NEW MATERIALS CO., LTD S

BTRTB AR (MEERES) , St
T, AR SERM B R EABEATRS

818 118

RS JLIAI44) (logo geometry)

The horizontal ratios should remain

B— L H1/16 consistent throughout the logo regardless
of size or context to maintain brand
integrity and the most visually appealing

—3/16

—3/16

(5 CO_IT TR T R B0, HAEE L)

' S e e AR, LB RSB RIS
ENHEHE,
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LOGO SPACING

TREEFT A RAE]

o THAEESHERAR

‘ NINGBO CHUANGRUN NEW MATERIALS CO., LTD;

t#EmFRR5(E 8 (horizontal logo spacing)

For the horizontal logo, the lozenge is used to determine
the MINIMUM spacing between the logo and any
surrounding images, illustrations, text, etc. Always preserve
this space to give the logo room to shine and breathe.

§ﬁ$$%ﬁ)ﬁ?u; E /ﬁﬁ%ﬁ%ﬁjﬁr\/u\ %ﬂ .E%ZETE/]H_/J\ETEE
oRFRXME]EE ] LULAR S B BRI = 8], MEREMTRMRE
! BE M.

ZHtrEIE e (lozenge logo
spacing)

The lozenge shape, when used alone, should
always have an L-shape’s worth of minimum
space surrounding it. The L shape is taken
from the left corner of the lozenge.

S RIREAE, BENIARERS TLEH

/B XU B IE @ METERY A A A1
=18

CHUANGRUN NEW MATERIALS CO., LTD

mahRisE BRAND GUIDELINES 5

HE & x5 8] BB (stacked logo
spacing)

For the horizontal logo, the left-side L shape
within the lozenge is used to determine the

MINIMUM spacing between the logo and
any surrounding items.

e 118 = ZNE: S

| 4

4




— * 5 = | =< E TR IRAT] CHUANGRUN NEW MATERIALS CO., LTD et BRAND GUIDELINES 6
M= B 5

L0GO & BACKGROUNDS

¢

BE &% =L (on dark backgrounds) % &5 =L (onlight backgrounds)
On dark backgrounds (like on the website), the lozenge On light backgrounds, use the logo as is.
should be outlined in white, while the text should remain as e b e I

it is. E/é@@ H ﬁi; T%T%T/T\@Ejﬁéfﬁﬂﬁo

EREER L (LNWuE L), SN R B EE, XX FRE
JRHFo

¢

B8 F L (on photos)

On photo backgrounds, use the white outlined lozenge
when logo does not contrast enough with photo. Otherwise
use the normal logo.

ERABERL IS SRANEEN, fABERONE
T S MME R & 1B AR S
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L0GO & BACKGROUNDS

o THEIEF AR

‘ NINGBO CHUANGRUN NEW MATERIALS CO., LTD

TREAFHFHABFRAA

NINGBO CHUANGRUN NEW MATERIALS CO., LTD

RO RAT)

CHUANGRUN NEW MATERIALS CO., LTD ThEisE BRAND GUIDELINES 7/

% &5 =L (onlight backgrounds)
On light backgrounds, use the logo as is.

TRBEREL RS RIFER.

B8 F &L (on photos)

Do not use the horiztonal photo on photos, as it will look
messy. It may only appear on solid backgrounds.

FEERAER LERREERA, AN=EEHEL. E R
TEABER

iE &% 5 L (on dark backgrounds)

On dark backgrounds the lozeneg outline and text should
be white.

TEARBERL, SO TN N A S,



RS Al
0G0 DO'S & DONTS

A EH BT (do not crop)

¢ TR El
‘ NINGBO CHU

A EhEF: (do not rotate)

TREEFT R RAE]

CHUANGRUN NEW MATERIALS CO., LTD jizke=tE) BRAND GUIDELINES

2o
iifay

AE4TEL (do not shuffle)

TRUBFHHERLE g

NINGBO CHUANGRUN NEW MATERIALS CO., LTD ‘

AEFEMHIE (do not change colors)

TR BiE R H R F

NINGBO CHUANGRUN NEW MATERIALS CO., LTD

<



RS A
0G0 DO'S & DONTS

AZE4H ¢ (do not distort)

o THROEHHEERAA

‘ NINGBO CHUANGRUN NEW MATERIALS CO., LTD

AE#i8 (do not outline)

NINGBO CHUANGRUN NEW MATERIALS CO., LTD

(SO TREUMBHBHRLR
O

TREEFTIR B R AE]

CHUANGRUN NEW MATERIALS CO., LTD Rl =1Ea] BRAND GUIDELINES

AEFEHNFIK (do not change type)

¢ TRURFHENRALNE

‘ NINGBO CHUANGRUN NEW MATERIALS CO.,LTD

AERIBBE (do not add a shadow)

o THEIEF MBI AR

‘ NINGBO CHUANGRUN NEW MATERIALS CO., LTD
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A58 - Industrial Blue
Hex: #142A4D
RGB: 20, 43, 77

CMYK: 74%, 55%, 0%, 70%

POy F

GCOLOR PALETTE

RO RAT)

CHUANGRUN NEW MATERIALS CO., LTD

E & (primary colors)

M - White

Hex: #FFFFFF

RGB: 255, 255, 255
CMYK: 0%, 0%, 0%, 0%

RIE - Midnight Blue
Hex: #0D1220
RGB: 13,18, 32

CMYK: 59%, 44%, 0%, 87%

&

Rl

18
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B & (secondary colors)

&5 - Molten Gold
Hex: #FFB21A

RGB: 255, 178, 26

CMYK: 0%, 30%, 90%, 0%

41f8 - Ember Red
Hex: #EF3B26

RGB: 239, 59, 38

X
O
X
<t
(00]
X
LN
N~
X
(@)
N
>_
>
()

7RI - Silver Haze
Hex: #F3F3F3

RGB: 243, 243, 243

11

CMYK: 0%, 0%, 0%, 5%
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GOLOR RATIOS

R IE BB (midnight blue and white ratio)

Midnight blue and white should be seen in 25% of the
material. They are used as backgrounds for the website,
brochures, and other promotional material. White is also
the font color on dark backgrounds. NEVER use midnight
blue as font.

R BN B BN S A RHRY25% BT T- MG, E1% AT Rt
[THRNER. BB ORIERE TR ERFHRENE. U/ R A
BREF BT,

& & bl (industrial blue ratio)

Industrial blue can be used for some backgrounds, but
mostly for text on dark backgrounds. It is also the blue used
in the logo.

BEOLUATHNESR, BEEREREEE LAXNFHE.E
BENSERRE

P R IRA E

# & Lk 5l (molten gold ratio)

Molten gold should make up 13% of the color composition.
It is used for arrows, decorative elements, and mainly in the
logo.

=L HEEEMBY13%. ERTEIA KPR, T2HIAE
AR o

CHUANGRUN NEW MATERIALS CO., LTD O bBtars

25%

25%

BRAND GUIDELINES 12

TR ELEES (silver haze & ember red ratio)

Silver haze and ember red should be used the least. Silver
haze can be used for backgrounds occasionally, or for
framing elements, while ember red should be used for rare
decorative elements.

RN BN & MER IR BRI B/RBIFERINIETE, 48
NIRRT D8P TR

25% 9%

13%




TREEFT B R A

LS R
SHEERS & GRADIENTS

30% 30% 30%

4 (sheers)

Sheers are used over differing background colors or photos to add interest or provide a
more solid surface to place text or logos, especially on busier photos. Sheers start at 30%
opacity, and increase at increments of 20% until 90%.

BUEERTARIBERAGEMEA 2 £, DUBINMTEERIK, SN XANR SR R ERE R AR E
, LERAEREZRIRRE L FLBYAERRE M30%IEED , #220%BY:B1Z 182, EZ90%.

CHUANGRUN NEW MATERIALS CO., LTD qhRtsE BRAND GUIDELINES 13

L (gradients)

Gradients can be used in the 3 primary colors over photos to provide interest and a solid
base for text over busier photos. The gradients can only come from the top right, bottom
right, bottom left, or bottom of the overlay, and can only go from 100% opacity to 0%
opacity.

AT ERlERA EERA=fEGRE, NE SR AR EERAMRBER X F R B M5 X E
TEENA LA A ML TANES, BEHTBEEEE REEM100%Z AT E EI0%. & B P £
FRA LER=MIEE, nEXBHEHATBRNREN X FEE T SN RETEENG
FRAE A E NMRIRES, B EREE R AE M 100902 T E 20%.
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TREEFT R RAE]
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ENGLISH DISPLAY & LOGO FONT

F{i(font)

Our display font is Impact, a bold font that reflects CRNMC's
drive and innovative spirit. Strong, thick lines also mirror
CRNMC's actual products, which are comprised of hefty
metal blocks, ingots, and plates.

FARE TR FIEZ Impact, X2 — I EFIE, BT CRNMC
BB AN BTG 15 o AR B SRRV 2 S B AR ST i CRNMC SEBRF~
AV R, X mEERN B IR TR 2E Ao

{EA%H= (use case)

Impact should only be used in all caps for the stacked logo
and main titles/headers that are not on the website. Never
use Impact in blocks of long text, for text in small sizes, on
the website, or for text in Chinese. For Chinese display
fonts, use BIREM CN instead.

Impact FEN N L2 K E T TSRS U AER L Ep9 3
EAR DB o YYD F NF S X T Wi _ERY Y 8
SONAAER Impacte W RN ERRFE, 150 BIREME CNo

IMPACT

AaBh Gc Dd Ee F

Gg Hh 1 Jj Kk LI Mm
Nn 00 Pn nu nr ss IFEHEITHE Gevsed font o
Tt Uu Vv Ww Kx Yy

1234967890

JEF 1K (original font)

T8 (logo font)

The font has been customized for the logo. DO NOT use
anything but the vector image of the logo with revised font.

FHRENFEENIBSHRERATER FHENRERSE
R, BIEBRAEMARZ,



‘1 N jpnliing W TR RIEIRAS]
'Y B¢

s+

TRANSITIONAL FONT

Adobe Heiti Std R

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
1234567890

B 3R B SEAR A 7R =

CHUANGRUN NEW MATERIALS CO., LTD mhEtsE BRAND GUIDELINES 16

ZF{K (font)

Adobe Heiti Std R is our transitional font between display and text. It has a softer look than
Impact, but still maintains a strong, bold presense.

Adobe Heiti Std R @F AN FTERFAEFMIEXFA 2 8] BNTEF M. E b Impact B A, B4R
RiEFREN YT BT R,

[ER%HE (use case)

Adobe Heiti Std R has the most diverse use cases out of all CRNMC fonts, though it is mainly
seen in the website and horizontal logo. It can be used as a display font in titles, headers,
posters, etc. However, when used as text font, it should only be when text is large and short,
like for a slogan or very short paragraph. Adobe Heiti Std R can also be used in both english
and Chinese, making it ideal for instances when both languages must be present.

Adobe Heiti Std R 7£F7E CRNMC FIAPAGRS, B £ Z IR IS K FAR SR © 5] LUTE
AR DB TSIRFRIE R F IR AT, SRFLEXFEN, (VERTXFRAERERE
1B, FIUIARBEIE B RZRVEL & . Adobe Heiti Std R AJ[EIRY BT RXAF S, At IFEEEHFE
ARy 2WMFNE S R R,



TR EEFA R R AT

I IEF

ENGLISH TEKT FONT

=K (font)

Open Sans Light and Open Sans Regular are the english language text font. They are easy to
read without being bulky.

Open Sans Light 71 Open Sans Regular R R IEXFIE, 5 FRIREFNEHRE,

{ER%H = (use case)

Open Sans Light and Regular should only be used for text font in english, never in Chinese.
They should also never be used for titles or very large font. Open Sans Regular should only
be used to bold words within a paragraph written in Open Sans Light, or when the
background makes thinner font difficult to read.

Open Sans Light #1 Regular X PRAFRIIEX F1A, 421 P] BFHRNCA, 1-MF A AR S
KFS.0pen Sans Regular N X T4 Open Sans Light BS&HHYIEIE, SiES S EHAT A
SELUSIRBY R

CHUANGRUN NEW MATERIALS CO., LTD mhRtsE BRAND GUIDELINES 17

Open Sans

A (light)

Aa Bb Cc Dd Ee Ff Gg HNh 1i Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu VW Ww Xx Yy /7
1234567890

T HUK (reqgular)

Aa Bb Cc Dd Ee Ff Gg Hh [i Jj Kk LI Mm
Nn Oo Pp Qg Rr Ss Tt Uu Vv Ww XX Yy
1234567890



— gy SO R AT
I:I:z,ﬁl]\-}

CHINESE DISPLAY FONT

4 (font)

BURELR CN Heavy is the display font, as it is aesthetically similar to its english counterpart,
Impact.

TREE CN FERE R T, AN EREER LSRN TR Impact #8{0h

{EA%H = (use case)

BURZE(K CN Bold is the display font used in place of Impact when writing in Chinese. It
should be used for headers and titles for all materials that are not the website. The website
will use Adobe Heiti Std R.

TIREBIR CN ABAZERE N Impact WX BR T, © N BT JEM L BIFTE AR BIAR AL DT
& ML 3518 Adobe Heiti Std R

CHUANGRUN NEW MATERIALS CO., LTD Rl BRAND GUIDELINES

BEE CN

+%18 (heavy)
—1J\~17J)"7
1234567890

I, BFERILF#FIIMN

18



* zﬁw TREEF R AR AT

CHINESE TEXT FONT

Z{K (font)
BUREMK CN Extra Light, and BURE/A CN Regular is used for the Chinese text font, as it is

light and modern as well as easy to read. It also aligns well aesthetically with Open Sans, the
english text font.

EPX%TK{%EH/@\/ TK CN Extra |_|ght % =R T$ CN Regulan E%E Eﬂu{’%: X%:_Fwaiio EBTE
EF E5RNFIR Open Sans HH1E = Fo

{ER%H = (use case)

BIREA CN Extra Light should always be used for bodies of text, especially long bodies of
text, while BIREMR CN Regular should be used to bold words within paragraphs to
emphasize importance, or on backgrounds that make thinner font too difficult to read.
Never use these fonts for headers or titles or for english text.

FUREIR CN Extra Light ISR F1E3 LEZRERKHIEXAS ; BIREME CN Regular i

TECERBENELGRIBENERINE, AT HRERAF LIRS o TP X A
FARF T AR B SR S X AR

CHUANGRUN NEW MATERIALS CO.,

BIRER

FB4H (extra light)

— | )\

LTD BRAND GUIDELINES

ﬁ

i
me
it

¥

oo

CN

7 )

1234567890
ISR, BT EE LFIEBIINI

B HE (regular)

— 1 J\
12345678

177 )4
90

/__|_71§|sz7-|§9 }Eﬁ‘_

-EA LEF RN

19
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PRODUCT PHOTOS

AR AR S PR A S CHUANGRUN NEW MATERIALS CO., LTD O e BRAND GUIDELINES 21

P=mM8 R 488 (product photo guidelines)

When photographing products, make sure the product is in
the center with a plain background, good lighting, and good
image quality. The product’s key qualities should be
displayed.

BET Y, R RET, BREE, iakE, HERGRER
o MBI VT RIS B T 0 BT

HFER )-*u?afﬁ (close-up photo guidelines)

When photographing products close up, make sure it
exceeds the boarders of the photo, and that photo is in
good lighting, plain background, and good quality.

BETEEEN, BRTEBREBAUE, tEr e, B REE,
BEE&®RRERI,
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HH s
Pnon“cT P““Tos fal 3% $€ F B8 (clean background ingot photo)

Ingot photos that are photoshopped onto a plain
background should be centered, with no other details on
the background of foreground except the ingot.

R FRAKENERETER L, MRILES, SRR
BRiE FIMSHE BT,

T

MinsETF BB A (on-site ingot photos)

When photographing ingots on-site, make sure the
background is striaght, not at an angle, and that the back
wall is plain with little shine from lighting. The ingot should
also be centered along the x-axis.

BRI EFRAEN, RESTE. MR, BiEEEE
[ D o FEF ROA 7K T AE o
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TEAM P“ 0Tos FIBAiEZNER i (activity photos) &8 (group photos) M4 F (candid photos)

B8 F#57 (team photo guidelines)

Photos should display the welcoming and
collaborative spirit of CRNMC. They should
be in good lighting, and should not focus on
a single individual. There must be 2 or more
CRNMC team members.

Team photos are separated into 3
categories: team building/extracurricular
activity photos, posed group photos, and
candid work photos.

BR P Rz, CRNMC D B & /RRUAS, D64k
T, PN REET BN MK B A TInE
ML LA EBY CRNMC EIBAAK S o
AP 00 =25  HIPAZ G ARINETHAR A
e RN TIEIRE .




HE A AR S PR S CHUANGRUN NEW MATERIALS CO., LTD O e BRAND GUIDELINES 24
i J ~l | |\J :

INDIVIDUAL PHOTOS

H &8 H (portrait photos) T {E#E4AF8 (posed work photo) T {E#N#AER (candid work photo)

A A B35 (individual photo guide)

These photos should only be used for the
Employee of the Month post on the website
or social media, and nowhere else.
Permission must also be obtained from
employee. Employee must always be
centered, and formal portrait photo must
have a plain contrasting background.

Individual photos are separated into 3
categories: formal portrait photos, posed
photo at workplace, and candid photo at
workplace.

R B (VR T- I IE S SRR ERY B E R
T %4, PRERTEM S BRI IRE R
T rlo R T IRLER, IETVE BRIBIUER
BEEANEERNE R,

PARFEDAN=K I ERXNEGRR TIF7FTE
BB TIFZPRTHER,




bl A

FACILITY PHOTOS

IMin%E FEE R (external building photo)

Photos of the outside of the building should have a level
horizon line with clear foreground, middleground, and
background.

BRSNIER A NARIEI T £ F B, BERTR. PRME5EMH]
o

OB A RAT

[~ A= (wide-shot interior photo)

Wide-shot photos of the interior of the building should have
a level horizon line with a clear foreground, middleground,
and background. Photos of confidential equipment should
be indicated in the photo name.

BRAMERT AR A MRV TE, BAR PRMERE
BT T Do 320 Re AT 22 B Y BR A 07 S 2 HoE B

CHUANGRUN NEW MATERIALS CO., LTD D piess

BRAND GUIDELINES 25

=ZMNH (medium-shot interior photo)

Medium shots of the interior are meant to show a more
detailed display of CRNMC facilities without zooming in on
specific equipment. These compositions can be more
varied. Again, photos including confidential equipment
should indicate so in the photo file name.

BAMER R RIBH SRR CRNMC 1&5EHYE 24075, B1

BETAKILE MER UEMNEZ . FiF, BEZigEn
FR A I S22 TP B
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12 74 |\J :

X E& & B (large equipment photo
guidelines)

Large equipment photos should display the entire machine
and should be centered. Any confidential processes or
equipment should be labeled as such in the photo file
name.

RENGERA NEREaNES, FEETRE S BT ZEH
2 WERR, X2 RIUEH,

NEYIR & HAIRIEE (small equipment photo
guidelines)

small equipment photography should have a transparent
background to clearly display all machine details.

NS ERBNERABHEE R, LUSH RSV esFrEAT,
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PHOTODO'S & DONTS

BN EFETRNLEEEREFTNE FRIFEEANEZ=I0E, UK T FRERE, mmiRN 2R
5 _F (do not put ingot on low-contrast #31& (do not depict ingots as a group unless it is for an
background, uncentered) interior building shot, not a product shot)

BRI BB AR E O (do not depict
product off center)

WHBBTEF BT, TI7)HIAIKFHY
#2430 R B /08915750 (do not
show ingot on-site with a non-level
horizon line, or uncentered)

BB mE T HEBEES L (do not
put products on a transparent
background)
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l u
T 2N
PHOTODO'S & DONTS

Sh=IETIIRIERAE T B R T LULE]
= FEMESEWBIEN (do not depict
exterior shots with strange angles,
overexposed sky, and no clear foreground,
middleground, or background)

ShEIRIB YR B IE S BRI E AR, 3
HIIARIBIHIF 2% (do not depict exterior
shots from too far, where focus on building is
lost, or with tilted horizon line)

BRRRD PSR EFR RN ERAR 2 BAEE N HREANENEPAR RS (do
8857 (do not depict individual team not depict individual team members with
members in low resolution or uncentered) back turned to camera)
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IGONS & BUTTONS

@ 1 > Q

> INQUIRE > REQUEST PRICE >

— \
L.aYoelDMon
#2415 E4r#55 (button & icon guidelines)

These icons are all to be used on the website. Non-button
icons can be used in white, industrial blue, or molten gold,
depending on the background and context. Buttons must
follow specific color guidelines that are listed on next page.

SIS T i, AN AT IRIE S RA SRR
AE e, TIESES e, R MU T E F— R
278
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k L

BUTTON COLORS

E275 (static) Bi5/5 35 (hover/clicked)

© M >
Q
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o THROAFHNERAR

NINGBO CHUANGRUN NEW MATERIALS CO., LTD




